In the Claims: 


Claims 1-2 (cancelled). 

Claim 3 (new): In a method by which an entity who offers for sale a plurality of 
product/services, 

at least one or more of which product/services having a product code associated 
therewith and at least one of the product/services having a promotional offer associated 
therewith, 

at a time subsequent to the purchase transaction and subsequent to an act by the 
purchaser, 

provides something of value to the purchaser for the purchase of one or more of 
the plurality of product/services offered for sale with which a promotional offer is 
associated, 

the improvement wherein the act by the purchaser is independent of the identification of 
the product code associated with any of the product/services purchased in the purchase 
transaction. 

Claim 4 (new): The method of Claim 3 wherein the purchaser to whom something 
of value is provided is identified at the point-of-sale for the purchase transaction. 

' Claim 5 (new): The method of Claim 3 wherein the act by the purchaser is 
subsequent to the purchase transaction. 

Claim 6 (new): The method of Claim 3 wherein the act by the purchaser includes 
an electronic submission. 

Claim 7 (new): The method of Claim 3 wherein the act by the purchaser includes 
the identification of the purchase transaction. 

Claim 8 (new): The method of Claim 7 wherein the purchase transaction is 
identified by the date of the purchase transaction. 

Claim 9 (new): The method of Claim 3 wherein the act is limited to a single 
purchase transaction. 

Claim 10 (new): The method of Claim 3 wherein the value provided by the entity 
to the purchaser is an aggregation of value associated with plural product/services in the 
purchase transaction. 
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Claim 1 1 (new): The method of Claim 3 wherein the value provided by the entity 
to the purchaser is an aggregation of the value associated with plural purchase 
transactions. 

Claim 12 (new): The method of Claim 3 wherein the value provided by the entity 
is selected from the group comprising a negotiable instrument, a credit to the purchaser, 
and an electronic transfer. 

Claim 13 (new): The method of Claim 3 wherein the value provided by the entity 
is provided subsequent to the expiration of the promotion offer. 

Claim 14 (new): The method of Claim 3 wherein the purchaser to whom 
something of value is provided is identified at the point-of-sale for the purchase 
transaction; 

wherein the value provided by the entity is provided subsequent to the expiration 
of the promotion offer; 

wherein the act by the purchaser is subsequent to the purchase transaction and 
includes the identification of the purchase transaction; and . 

wherein the value provided by the entity to the purchaser is an aggregation of 
value associated with plural product/services in one or more purchase transactions. 

Claim 15 (new): In a method by which an entity who offers for sale a plurality of 
product/services, 

at least one or more of such product/services having a product code associated 
therewith and at least one of such product/services having a promotional offer 
associated therewith, 

provides, for the purchase of one or more of the plurality of product/services 
offered for sale with which a promotional offer is associated and at a time 
subsequent to the purchase transaction, something of value to the purchaser 
subsequent to receipt of information provided by the purchaser, 

the improvement wherein the information provided by the purchaser to receive the 
value is independent of the identification of the product code associated with any one or 
more of the product/services purchased in the purchase transaction. 


3 


Claim 16 (new): The method of Claim 15 wherein the purchaser to whom 
something of value is provided is identified at the point-of-sale for the purchase 
transaction. 

Claim 17 (new): The method of Claim 16 wherein the information provided by 
the purchaser is provided subsequent to the purchase transaction. 

Claim 18 (new): The method of Claim 16 wherein the information provided by 
the purchaser is prior to the purchase transaction. 

Claim 19 (new): The method of Claim 15 wherein the information provided by 
the purchaser is provided by an electronic submission. 

Claim 20 (new): The method of Claim 19 wherein the electronic submission is via 
the Internet. 

Claim 21 (new): The method of Claim 19 wherein the electronic submission is 
telephonic. 

Claim 22 (new): The method of Claim 19 wherein the electronic submission is via 
a terminal at the point of sale. 

Claim 23 (new): The method of Claim 15 wherein the information provided by 
the purchaser includes the identification of the purchase transaction. 

Claim 24 (new): The method of Claim 23 wherein the information provided by 
the purchaser includes only the identification of the purchase transaction. 

Claim 25 (new): The method of Claim 23 wherein the purchase transaction is 
identified by date. 

Claim 26 (new): The method of Claim 23 wherein the purchase transaction is 
identified by a transaction number associated with the purchase transaction at the time 
and point of sale. 

Claim 27 (new): The method of Claim 15 wherein the information is provided 
after the purchase transaction and includes the identification of the purchase transaction, 

wherein the purchase transaction is identified by a transaction number associated 
with the purchase transaction at the time and point of sale, and 

wherein the value provided is an aggregation of the value associated with the 
promotions associated with a plurality of product/services. 
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Claim 28 (new): The method of Claim 15 wherein the information provided by 
the purchaser includes a request [to the marketing entity] for automatic transfer of the 
value associated with future purchases of product/services with which a promotion offer 
is associated. 

Claim 29 (new): The method of Claim 15 wherein the information provided by 
the purchaser is limited to the identification of a single purchase transaction. 

Claim 30 (new): The method of Claim 15 wherein the value provided by the 
entity to the purchaser is an aggregation of the values associated with the purchase of 
plural product/services in a single purchase transaction. 

Claim 31 (new): The method of Claim 15 wherein the value provided by the 
entity to the purchaser is an aggregation of the values associated with plural purchase 
transactions. 

Claim 32 (new): The method of Claim 15 wherein the value is in the form of a 
negotiable instrument. 

Claim 33 (new): The method of Claim 15 wherein the value is in the form of a 
credit to the purchaser's account. 

Claim 34 (new): The method of Claim 15 wherein the value is in the form of an 
electronic transfer. 

Claim 35 (new): The method of Claim 1 5 wherein the form of the value is 
selected by the purchaser at the time the information is provided by the purchaser. 

Claim 36 (new): The method of Claim 15 wherein the value is provided [by the 
marketing entity] subsequent to the expiration of the promotion offer with which the 
value is associated. 

Claim 37 (new): The method of Claim 15 wherein the value is provided to the 
purchaser at predetermined intervals. 

Claim 38 (new): A method of processing a claim from a purchaser purchasing one 
or more product/services from a marketing entity in a single purchase transaction, in 
which one or more of the product/services purchased is associated with a promotional 
offer, comprising the steps of: 

(a) receiving from the supplier of the product/services information relating to 
the promotions associated with such product/services; 
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(b) receiving from the marketing entity information relating to the identity of a 
purchase transaction and the product/services purchased in that transaction; 

(c) receiving from the purchaser subsequent to the purchase transaction 
information relating to the identity of a purchase transaction, such information being 
independent of the product/services purchased in such purchase transaction; 

(d) using the identification of the purchase transaction provided by the 
purchaser to access the information provided by the supplier and the marketing entity to 
ascertain the applicability of promotions to the goods/services in the identified purchase 
transaction and the value associated therewith; and 

(e) providing the purchaser with the ascertained value. 

Claim 39 (new): The method of Claim 38 wherein the promotional information is 
associated with product codes; 

wherein the product/services identified by the marketing entity includes a product 
code for each product/service purchased; and 

wherein the identification of the purchase transaction includes an identifier 
assigned by the marketing entity to the purchase transaction at the point of sale. 

Claim 40 (new): A method of developing marketing information about the 
purchase of product/services with which no promotion is associated through the 
motivation of a customer to purchase a product/service with which a promotion is 
associated, comprising the steps of: 

(a) receiving [from a marketing entity] information associating product codes 
for (1) a product/service with which a promotion is associated and (2) a product/service 
with which no promotion is associated; 

(b) receiving [from the marketing entity] information relating to a purchase 
transaction including an identification of the purchase transaction which includes both (1) 
one or more of product/services with which a promotion is associated and (2) one or 
more product/services with which no promotion is associated; 

(c) subsequent to the purchase transaction, receiving from the purchaser the 
identification of the purchase transaction; and 

(d) using the identification of the purchase transaction [provided by the 
purchaser] to access the purchase transaction information [provided by the marketing 
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entity] to correlate (1) the purchased product/services with which no promotion is 
associated with (2) the product/services with which a promotion is associated. 

Claim 41 (new): A method for generating consumer data comprising the steps of: 

(a) associating a promotion with a product/service in a database; 

(b) transferring two or more product/services to a consumer in a single 
transaction, at least one of such product/services having a promotion associated 
therewith; 

(c) assigning a transaction number to the single transaction; 

(d) storing the transaction number and the identification of the product/services 
as a data record; 

(e) providing the transaction number to the purchaser; 

(f) receiving the transaction number from the purchaser; and, 

(g) using the transaction number to correlate the information to the data record 
with the database, thereby generating consumer data. 

Claim 42 (new): A method of processing purchaser promotion claims comprising 
the steps of: 

(a) transferring two or more product/services to a consumer in a single 
purchase transaction, at least one of such product/services having a promotion associated 
therewith; 

(b) assigning a transaction number to the single purchase transaction; 

(c) storing the identification of the product/services included in the purchase 
transaction as a data record indexed by the transaction number; 

(d) receiving the transaction number from the purchaser; 

(e) accessing the data record by the transaction number to identify the 
promotions associated with the purchased product/services; and 

(f) transferring the value associated with all of the promotions in the single 
purchase transaction to the purchaser. 
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Claim 43 (new) The method of Claim 42 including the further steps of: 

(g) repeating steps (a) through (e) with respect to a second purchase transaction 
by the same purchaser; 

(h) aggregating the value associated with the promotions in both purchase 
transactions prior to the transfer of step (f). 
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